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September Luncheon – Planning Today for Tomorrow’s Future
In just a few short months, life as we knew it completely transformed.  Our professional world is continuing to change rapidly.  While much is still unknown, we can prepare and equip ourselves with the tools needed to switch careers, manage our LinkedIn presence, recruitment platforms to engage with, and nail that virtual interview!  Our panelists today will share insights into their recruitment process, as well as share tips for interviewing in a current and post COVID-19 era.

Moderator
Karina Kling,
Spectrum News Austin, Anchor/Capital Tonight

Panelists
Sarah Bell
Division Director, The Creative Group

Lisa Wickham,
Recruiting Manager, The Creative Group

Mindy Raymond
Director of Communications, Texas Motion Picture Alliance

Kristen Clemmer
Senior Director of Global Recruiting, Indeed

[bookmark: _GoBack]Karina’s Q&A with panelists:
How has your hiring /recruitment SOP’s changed during Covid have and what lessons have you learned?
Lisa: companies went into hiring freezes, companies were unsure, remotely onboarding/hiring new employees, relocation considerations. 
Sarah: percentages before and after, top 3 hiring changes of employers: advertising fully remote jobs, onboarding employees in a remote setting, shorten hiring vacancies. 
Kristen: Biggest trend will be remote work moving forward. 
Mindy: great protocols already in place, sets can be scaled down vs the huge productions. How can we create the same product given the new circumstances. More engagement happening, attending more events because they're all virtual. Animation and gaming industries are booming due to the demand.  


While many companies have put a freeze on hiring due to the pandemic, which industries have seen growth in recruitment demand?
Mindy: video production, gaming industries. 
Lisa: creative/graphic design positions, tech.


For those who have been furloughed or have lost their job, what are some tips and best practices you can share for updating one’s resume?  What are positive stand out ideas, and what are some big “no no’s”?
Lisa: understanding yourself and key motivators, employers are most interested in the past 5 yrs. Included metrics
Sarah: summary of your position, how you executed, outcomes and accomplishments to tell your story. Don’t waste your time applying for jobs you’re not interested in. 
Kristen: Candidate’s Linkedin is up to date, bio is updated, resume on indeed.
Mindy: : networking within your industry, reach out to others who you look up to, “make the ask”.

Do you have any tips on how to stand out to a recruiter via LinkedIn?  
Lisa: greencircle for open to work icon, change settings to what you’re open to work in
Sarah: updated summary to help recruiters understand what positions you’re interested in, sharing your profile via job posting.

Do other social media platforms (FB, IG, Twitter, Tik Tok) play a part in a recruiters review process of a potential new hire?  What are the do’s and don’ts with social media when looking to be hired?
Kristen: not that much, focused on their resume more
Mindy: Very important in the media world
Sarah: google yourself, social media accounts dedicated to those employees at that company on behalf of a client. 

Questions from the audience:
When’s the best time to talk salary?
Sarah: Between 2nd and 3rd interview (Sarah)
Lisa: providing a range at the beginning helps.

How do you stand out and land the position?
Mindy: hand written thank you notes/email - make it personal. 

What other platforms do you recommend job seekers engage with?
All: LinkedIn, Indeed, connecting with recruiters and forums to make connections within your industry.
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